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The Glasgow University Union is the oldest Student Union in Scotland. It was 
founded in 1885 and has served the students of Glasgow University ever since. 
Glasgow University is currently the 11th top ranked university in the UK (Times 
Higher World University Rankings, October 2008) and central to this achievement is 
the activity of its famous Student Union: The GUU. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The GUU is run by a volunteer student Board of Management, as well as its dedicated 
and passionate staff.  
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The GUU has a membership of roughly 5,000 current students, and a current Life 
Membership of about 12,000. Our end of term event, Daft Friday, is publicised not 
only to these members, but also to the remaining 16,000 students at Glasgow 
University from Freshers’ Week in September, right up to the event on the 19th 
December 
 
Since 1909, the Glasgow University Union (GUU) has played host to the most famous 
student black tie event in the UK: The Annual Daft Friday Christmas ball. 
 
This is a night that is traditionally held in honour of the President of the Union, but 
what sets it apart from every other ball is that for a week beforehand the entire 
building is decorated on a secret theme that changes each year. It is a guaranteed sell-
out event, and this year we expect to welcome 2,200 guests through our famous front 
doors. 
 
For a week before the date, the building shuts down while the whole facade is literally 
transformed from top to bottom behind painted boards and sets, some of which stand 
20ft tall.  Recent themes have included Harry Potter (including Diagon Alley in its 
entirety), Narnia, Disney, Hollywood, and Star Wars. As befitting such a magical 
event the theme is kept a closely guarded secret until the final reveal on the last Friday 
of term before Christmas.   
 
The event is so famous that the recently released film starring Robert Carlyle, Charlie 
Cox and Billy Boyd "The Stone of Destiny" has scenes depicting the Daft Friday Ball 
of 1951 as well as a scene in our famous debating chamber, where the main act will 
play this year. 
 
Upon entry, guests are given a wristband for the night, greeted with a champagne 
reception, a programme of events, and from thereon in the festivities and 
entertainment continue until 8am the next morning. 

  
Artists such as Idlewild, Biffy Clyro, Paul Weller, Miss Dynamite and Dizzee Rascal 
have all graced the hallowed Debates Chamber stage in previous years. Additionally, 
established DJs such as Scott Mills, Tim Westwood, Kissy Sell Out, Dave Pearce, 
Seamus Haji, The Cut Up Boys and Zane Lowe have graced the Hive’s decks in our 
2,000 capacity nightclub. 
 
Vegas-style casinos, magicians, indoor laser quest, oxygen bars, UV tattoo artists, a 
swing band and ceilidh ensure a night of epic proportions that cannot be forgotten.  In 
fact, there’s so much on offer during Daft Friday each guest is provided with a 
programme so they can strategically navigate their way round all the festivities during 
the 12 hour marathon of joy that finishes with a free cooked breakfast for those still 
standing. 
 
Tickets go on sale many weeks before the night and cost just £30 each or £55 for a 
double, with the big event itself taking place on December 19th this year. 
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Glasgow University Union (GUU) is one of the UK’s largest and oldest student 
union’s with a capacity for up to 3000 people and is situated in the heart of Glasgow’s 
west end. The Union is open every day and night, offering 20,000 students who study 
at Glasgow University full use of the wide range of facilities, services and 
entertainment the building has to offer. 
 
We can help you to publicise your product or service directly to them. With access to 
such a large market, Glasgow University Union is the ideal platform to increase brand 
awareness of a product, service or company. 
 
Our Marketing Department 
With over 10 year’s experience, we are able to work closely with clients and provide 
Strategic Affiliations. Should a client have a specific budget and aims, our staff 
recommend a campaign strategy specifically customised to their needs. 
 
Our Clients 
National clients that have used one or more of our media services in the last academic 
year include: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Contact Us 
Ms Anne Marie Bennett, General Manager 
Glasgow University Union, 32 University Avenue, Glasgow, G12 8LX 
 
Tel: 0141 339 8697 Fax: 0141 341 1124 E: ambennett@guu.co.uk 
Our Website: www.theguu.com 
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Waterstones 
Zavvi 
3g O2 
Aldo Footwear 
Unite 
KPMG 
Bedlam Paintball 
JP Morgan 
Nintendo 
EA Games 
Samsung 
Debenhams 
Topshop 
Miss Selfridge 
Price Waterhouse Cooper 

Co-connections Travel 
Graduate Promotions 
Pout Cosmetics 
Ann Summers 
Jongleurs 
Republic 
USC Clothing 
Accenture 
McKinsey & Company 
New Balance 
ABE Books 
WKD 
Anderson Knight 
MTV 
Jack Daniels 
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1. Membership Emails 
 
The GUU has a membership of roughly 5,000 Glasgow university students. Every 
week, our PR and Marketing Convenor sends out an Email to the membership 
explaining “What’s on at the GUU”, as well as promoting our regular club nights, 
weekly events and any special offers we may be running. 
 

Code Advert Detail/Position Cost per week Cost per month Cost per year 
EM1 Hyperlink to 

sponsors’ website 
£60 £180 £1800 

EM2 Email signature 
banner advert & 

hyperlink 

£100 £350 £4600 

EM3 Attached pdf.  Full 
page advert 

£150 £500 £7000 

 
 

2. Event PR materials 
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From late September until the event on the 19th 
December, our PR teams (who have exclusive 
access to Glasgow University’s seven halls of 
residences), will be distributing flyers and 
posters to promote Daft Friday. 
 
These will also be on display everywhere within 
our building, which has a footfall of 1,000 
students a day, on poster locations in the City of 
Glasgow and the West end, as well as on our 
facebook/bebo sites and our website: 
www.theguu.com which receives an average of 
20,000 hits daily. 
 
The sponsor of our PR materials will have 
promoted poster and flyer space with your 
company’s logo/product in the body of the 
poster. We will work closely with you to ensure 
you are happy with the finished product. 
 
Exclusivity deals are also available for this 
sponsorship opportunity. 
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Posters 
 
We can distribute your poster at key points within the Union and where you will be 
guaranteed the most visibility. The Union experiences footfall of around 1000 
students each day during the week. 
 
Flyers 
 
We can also distribute flyers throughout the Union on your behalf. This would include 

Code Description Cost Exclusivity Cost (PR  
Materials only) 

PRM1 Company/Product logo to feature on 
all Daft Friday PR materials 

£1000 £2,500 

PRM2 Company/Product logo to feature on 
Daft Friday PR materials + 

WEBSITE + PROMOTIONAL 
ITEMS DISTRIBUTED 

£1500 £3,000 

This opportunity can also be extended to 
include the following: 
 

·  Web banner and link advertised on the 
GUU website 

·  Promotional items for your business 
will be distributed by the GUU PR 
team across targeted locations 
throughout Glasgow 

 

 

RIGHT: The final Daft Friday poster from 2007 
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Daily/evening table drops in all of our 9 bars as well as in the coffee shop, refectory 
and dining room. We also have designated areas for flyers at the extension reception 
and in the front foyer. 
 

·  Throughout the Glasgow University Union 
·  Throughout Halls of Residence – home to 2,500 students across 7 housing 

areas 
·  Throughout Unite Accommodation – all 4 sites located in Glasgow 
·  Throughout Glasgow University campus – host to 20,000 students each year 
·  We can also distribute to the other 3 university campuses in Glasgow as well 

as city centre bars, cafes and shops. 
 
 

Code Poster Size Cost per Poster, per week 
PO1 A4 £5 
PO2 A3 £10 

 
 

Code Cost 
FLY1 £200 per 1000 

 
 
 

3. Clothing Hire exclusivity deal 
 
Following a survey conducted prior to Daft Friday 2006, it was found that over 70% 
of students attending intended to hire their evening wear. 
 
In 2007, the GUU and DEBENHAMS worked together to produce an exclusivity deal 
whereby every person who bought a ticket received a voucher for 20% off suit/dress 
hire at Debenhams. I’m pleased to announce that this or a similar offer will be 
available this year again. 
 
The sponsor will have space afforded on PR materials as well as exclusivity on all 
Clothing Hire PR and advertising within the GUU. 
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Code Cost 
CH1 £2000 

 

4. Facebook/Bebo advertising 
 

 
 

 
 
 
 
 
 
 
 
 
The GUU has two high profile pages on the two most established Social Networking 
sites on the Internet: Facebook and Bebo. Both are employed to message members as 
well as to notify them of upcoming events. Membership for our Facebook site is 
1,400, and our Bebo site 900  
 
Sponsorship of these sites would ensure your company/product is afforded advertising 
space not only on our homepage, but also on any message sent to the membership 
using Facebook/Bebo. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Code Cost/Month Cost/Year 
FB1 £30 £300 
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5. Website advertising 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The www.theguu.com website currently attracts 20,000 hits per day and approx 270 
unique users per day. We can display an advert that leads straight to your website or 
you can provide us with a page of information to be displayed with any articles or 
news items. 
 
Format should be jpeg, giff or swf compatible. 
 
Sponsorship 
 
Alternatively, many companies that have worked with GUU on a regular basis have 
benefited greatly in terms of brand awareness, profile raising and an increased volume 
of clients. 
 
The Glasgow University Union website has just been redeveloped and we are looking 
for either one or a number of reputable companies to sponsor our site for its estimated 
life cycle of 5 years. This would include: 
 

·  Brand/logo and a direct link to the company’s website will be displayed on all 
pages of the site. 

·  Unlimited promotional activity (as advertised in our media pack) can be 
carried out through the new site by the company 

·  Unlimited advertising & promotional activity (as advertised in our media 
pack) can be conducted within GUU by the company 

·  This opportunity will be exclusive to the company/companies involved and no 
direct competitors will be allowed to take part during this period of time. 
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Code Advert Position Dimensions Cost per week Cost per Month 
WEB01 Homepage banner link 536 pixels (w) x 

125 pixels (h) 
£150 £500 

WEB02 Homepage logo link 250 pixels (w) x 
220 pixels (h) 

£100 £350 

WEB03 Homepage flash movie 
clip 

 £200 £700 

WEB04 News section editorial 
& text link 

 £150 £500 

WEB05 Bundle of text links  £120 per link £400 per link 
 
 

6. GUUi Student Newspaper Advertising 
 
The Glasgow University Union Independent (GUUi) is the Union’s free newspaper 
which covers University news, entertainment, sport and general interest, and is 
distributed throughout the Union. The paper is released on a Thursday every fortnight 
throughout term time. 
 
The GUUi is an A4 sized, 12-page publication, printed in black & white. 
It has a print run of 500 per issue with an average readership of 3 per copy. 
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The GUUi is also available online at www.theguu.com 
 

Code Advert Position Dimensions (mm) Cost 
GUUI01 Back Cover 154 x 216 £300 
GUUI02 Inside Front 154 x 216 £250 
GUUI03 Inside Back 154 x 216 £250 
GUUI04 Full Page 154 x 216 £200 
GUUI05 Half Page 130 x 90 £100 
GUUI06 Quarter Page 64 x 90 £70 
GUUI07 Page Banner 20 x 90 £50 

 
 

7. PR Team clothing sponsorship 
 
Prior to the event, our dedicated PR team of fifteen will be publicising the night to 
every student at Glasgow university at their halls of residence and on campus during 
the week. 
 
They will also be making two trips a week to Caledonian and Strathclyde University 
Halls. 
 
They currently wear bright Yellow Hoodies with the GUU logo across the front. 
 
Sponsorship space on these hooded tops is available, and will ensure publicity for 
your product/company to 4,000 first year students as well as the 18,000 students on 
campus every day at Glasgow University. 
  

Code Cost 
PRTC01 £800 
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1. Tickets and Wristbands 
 
In total, 2000 tickets will be sold for Daft Friday 2008. Every person entering the 
building will be issued with a coloured wristband which acts as their “pass” for all 
events run through the night. This must be on display at all times and is therefore a 
premium space for an advertising opportunity. 
 

·  One size fits all.  

·  Material: High quality 2-3 ply durable plastic.  

·  Imprint Options: 1 colour.  

·  Print Area: 85mm x 15mm.  

Code Cost 
DFTW01 £1500 

 
 

2. Event Programme 
 
On entry to the building, every guest will receive the Daft Friday Programme which 
explains the theme, and lists the timings and locations of the evening’s various events. 
 
This is an ideal opportunity to have your logo in the hands of every guest for the 
whole 12 hours of Daft Friday. 
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Right: Inside text from the 
DF 2006 programme 
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Code Programme Package Cost 

PROG01 Total exclusivity £1800 
PROG02 Half exclusivity £1200 
PROG03 Part exclusivity £800 

 
 
 

3. Champagne Reception 
 
On entry to the building, every guest will receive a complimentary glass of 
champagne from tables next to the entrance. This service, due to last for 
approximately 1 hour from 8pm is available for sponsorship. Successful sponsors will 
have their logo/product logo on the staff t-shirts, and on flyers given out with each 
glass of Champagne. 
 

Code Cost 
CR01 £200 

 
 

 
4. Main act stage curtain 

 
The main act will play the Debates Chamber stage at 11pm, and are guaranteed to 
perform in front of 1000 guests. Past acts have included The Fratellis, Idlewild, Biffy 
Clyro, Goldie Lookin’ Chain, Lucie Silvas, Bodyrockers and Feeder. This years’ act 
will be just as impressive. 
 
There will be two warm up acts from 9pm on the main stage as well. 
 
Behind these acts will be a 17ft x 10ft black curtain with the following printed across 
the top: 
 

“DAFT FRIDAY 2008 
in association with” 

 
 
Beneath this is space for your company’s logo / product logo. 
 
This is prime marketing space that will be reproduced in media publications around 
the Glasgow area as a photograph of the Main Act at Daft Friday inevitably features 
in University publications/Newspapers/Websites as well as local newspapers such as 
the Evening Standard and the Scottish Herald. 
 

Code Curtain Package Cost 
DCCURT01 Total exclusivity £1800 
DCCURT02 Half exclusivity £1200 
DCCURT03 Part exclusivity £800 
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5. Swing band stage curtain 

 
From 12am until 3am, the 800 capacity Dining room will host a Swing Band. There 
will be a drop down curtain behind the performers with space for an advertising 
message/logo.  
 

Code Curtain Package Cost 
DRCURT01 Total exclusivity £1000 
DRCURT02 Half exclusivity £600 
DRCURT03 Part exclusivity £400 

 
 

6. Flair Bar 
 
This year’s Daft Friday will see three of Europe’s best flair bartenders do battle in the 
Reading Room whilst making some great cocktails for the guests. Dave Monahan, 
Dougie Bale and John O’Connor will be performing from 9pm until midnight in front 
of 2000 guests. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
This event is available for sponsorship from a Premium Drinks Supplier. The package 
would include exclusivity on all spirits and mixers used, as well as space afforded on 
our PR materials for the night, logo printing on the bartenders’ t-shirts and bartenders’ 
equipment (tins, bar tidys, flair bottles etc) are also available for branding.  
 

  
Code Cost 
FB01 £900 
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7. The 99th Annual James Bridie Memorial Dinner 
 
This is the most important and prestigious event that is run during Daft Friday. Here, 
130 VIP guests enjoy an exclusive seven course meal complete with fine wines and 
champagnes. 
 
Last year Charles Kennedy MP and Sir Menzies Campbell MP (both past presidents 
of the Union) were both guests of honour. 
 
This year, following the release of the film “The Stone of Destiny” actors Billy Boyd 
and Robert Carlyle have both been invited as guests of honour. 
 
The event attracts a lot of faithful GUU life members, many of whom have gone on to 
help run MNC’s or forge successful careers in politics and the media. This is therefore 
an ideal opportunity to advertise your company/product to some of Scotland’s most 
influential individuals as well as VIP’s from the University of Glasgow itself. 
 
The sponsorship package would include sponsorship of the invitations and menus; 
should a Premium Drinks Supplier be interested in sponsoring the dinner, all alcohol 
served shall be that of the sponsors representative partners. 
 

Code Dinner Package Cost 
BD01 Total exclusivity £2000 
BD02 Half exclusivity £1400 
BD03 Part exclusivity £900 

 
 

 
8. The Bridie Buffet 

 
Following the Bridie dinner, the Bridie buffet is run from 10pm until 6am in the 
Bridie Library. This is a free buffet for Board Members, Committees, and 
distinguished guests. This event is run in the Bridie Library. 
 
This event is available for sponsorship. The successful sponsor will have stall space, 
as well as poster and flyer access to the guests of the buffet. 
 

Code Cost 
BB01 £400 
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9. Stall Hire 
 
During Daft Friday, the GUU offers stall space in a premium position in the extension 
nightclub. This is an area containing 5 independent bars with a combined capacity of 
2000, allowing you to display, sample or demonstrate your product to each of the 
students who pass by and through. 
 
 
 
 
 
 
 
 
 
 

 
 
 

Code Cost per hour 
SH01 £40 

 
 
 

10. Staff uniform sponsorship 
 
During Daft Friday, the GUU will employ around 60 members of staff. The majority 
of these will be bar, catering and shop staff. All will be wearing a plain black T-shirt 
with the GUU logo on the front, and “STAFF” on the back.  
 
The Front, Back and Sleeves of these T-shirts will be available for advertising space.  
 
These T-shirts will be used by the staff right up to July 2009 
 
 

 
 
 
 

11. Bar Sponsorship 
 
Old Building: 
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Code Position Cost 
ST01 Front £500 
ST02 Back £500 
ST03 Sleeve £200 

 

 
11.  Beer Bar Television Advertising 
 
The Beer bar is the social hub of the GUU. During Daft Friday, it is expected to be at 
it’s capacity of 150 for the whole night. 
 
Located around the bar are four large plasma flatscreen TV’s which usually show 
sporting events. For Daft Friday, they will be used as an information screen and will 
show a Powerpoint Presentation loop of the evenings schedule (timing and location of 
the night’s events) 
 
Your full screen advert will be shown for 30 seconds every five minutes from 8pm 
until 8am should you choose a 12 hour package. 
 

Code Cost per hour 
BBTV01 £15 

 
 
 

12.  Bar sponsorship 
 
During Daft Friday, the building’s 10 bars will maintain service from 8pm until 8am.  
 
Each of these is available for exclusive sponsorship during the night. 
 
Your advert/product logo will be highly visible in the back-bar area, the bar top, on 
tables and on posters placed around the bar itself. 
 

a) The Beer Bar:  
   Capacity: 150 

Theme: Traditional pub 
Drinks served: Draught/Bottled Beers, Wines, Spirit 

mixers, Alcopops, Soft 
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b) The Dining Room 
Capacity: 800 
Theme: Ceilidh/Swing band/Restaurant 
Drinks served: Draught/Bottled Beers, Wines, Spirit 

mixers, Alcopops, Soft 
 
 
 
 
 
 
 
 
 
 
 
 
 

c) The Reading Room 
Capacity: 500 
Theme: Flair Bar, Cocktail lounge 
Drinks served: Draught/Bottled Beers, Wines, Spirit 

mixers, Alcopops, Cocktails, 
Champagne, Soft 

 
 
 
 
 
 
 
 
 
 
 
 
 

d) Debates Chamber Dispense Bar 
Capacity: 800 
Theme: Live Dance act (Chicane) 
Drinks served: Draught/Bottled Beers, Alcopops 
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e) Billiards Hall 

Capacity: 350 
Theme: Casino 
Drinks served: Draught/Bottled Beers, Spirit mixers, 

Alcopops, Soft 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

f) The Playing Fields 
Capacity: 350 
Theme: Sports/Pool Bar 
Drinks served: Draught/Bottled Beers, Spirit mixers, 

Alcopops, Soft 
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g) Altitude 

Capacity: 350 
Theme: Lounge/Pool Bar 
Drinks served: Draught/Bottled Beers, Spirit mixers, 

Alcopops, Soft 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

h) Balcony Bar 
Capacity: 200 
Theme: Club social bar 
Drinks served: Draught/Bottled Beers, Spirit mixers, 

Alcopops, Soft 
 
 
 
 
 
 
 
 
 
 
 

i) Deep6 
Capacity: 350 
Theme: Club/Dance/Electro/House 
Drinks served: Draught/Bottled Beers, Spirit mixers, 

Alcopops, Cocktail pitchers, Soft 
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j)  The Hive 
Capacity: 900 
Theme: Main Club Venue/DJ 
Drinks served: Draught/Bottled Beers, Spirit mixers, 

Alcopops, Soft 
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